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The net price is the real price for product and the list price
is what we pay at point of sale. Between these two
amounts are the PDM “incentives” for tier status on
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formularies and incentive for success in obtaining status.

The public justification for increases have been R&D and

better product... but we have realized very little actual
improvement om‘iﬁicaw or quality of product in 50 years.
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As the list price for Sanofi’s
Lantus insulin has soared, the
net price has risen much more
modestly.
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scarin rices The price of two popular insutins made by EW Lilly has skyrocketed over the past two decades. The fist
price of Humalog-a fast-acting Insulin faken before meals--has shot up 1,157 percent, while the list
price of Humuiin, an intermediate Insulin for between meals and ovemignt, has incraased 799 percent.
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